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The Challenges and Strategies to the Total Quality Control
with China s Entry into the WTO

ZHAO Ping
(Guangzhou Yongda Group Corporation, Guangzhou 511443, China)

Abstract; With china s entry of WTO and the increasing international communication and cooperation, the domestic
firms have gotten an idea that the valve of brands is backed up by the quality of their products. The argument will be
given in consideration of the key competitiveness of enterprises, talk about the development of the quality management of
the neo economy era, the relationship of the technique and the quality of brands, the challenges encumbering the quality
management, and how to Implement quality control and introduce CS strategy. On this basis, the author analyse the
factor influencing product quality, define that the promotion of quality not only needs the participation of the crew, but
also needs combining the outside and inside resources of firms to seek the long term development of enterprises and meet
life increased day by day s needs.
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