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Sbata] D istributon Pattern ofUrban B8 Chan Store
— A case study of TrustMart n (Fuangzhou

TA()Wei LINMithUl LIUKaimeag
(1. Schoo] of GeograPphY and Planning Sun Yat sen University Guangzhous1(0275 Ch 'ng
2 ZhengzhouTourisn Profssion Schogl Zhengzhougs5000q China)

Abstraczt In this paper facors pfluencing the spata] disributbn of the b chain store TmstMart were
analyzed in order 10 systemijcally examine the spatia] dstrputon PrinciPle of the chain stores m different areas of
the city The conclusions are as {onow:s Firstly bi€ chain stores are Houghly equally spaced m a ciy and
mamnly situated n the arteries or Crossways and lan © residentja] areas Secondy the sge of chajn store ;s
related to itsAnnue,q Avemgg Dail}’ and Traffc (AAD’D but not 10 the popuhtion of thatarea
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